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A $100 million fund started by 
Seymour Schulich earlier this month 
has established the Schulich Leader 
Scholarships. This was the 7th gift 
of $100 million or more in Canadian 
history and the 33rd since 2007. 
 
Nonprofits in Canada have more 
than doubled their efforts to secure 
major gifts. 

Major Gifts in Canada 
Canada  October 2011                                  by Terry Burton     
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Trending  
Upwards 

Designated gifts by individuals and 
groups of employee can and will 
accumulate to major gifts. 
 
Recruit  a champion. 
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Employee 
Giving 

Perhaps the most significant trend 
is the transfer of wealth underway 
in Canada and the USA.  
 
The Baby Boomer generation is 
stepping up and making large 
charitable donations at an 
unprecedented rate. 

Stewardship  
is the Key 

Donors 
Major Gifts come from many sources. In this edition of my newsletter you will 
find examples of philanthropic giving from individual donors, events, cause 
related marketing and sponsorships. 
 
The trends suggest Canadian nonprofits are doing a better job of engaging 
existing donors through stewardship efforts. Namesake donors, those who 
have made a major gift before are coming back with a 2nd, sometimes a 3rd 
major gift. 
 
Stewardship first, stewardship last, stewardship always. 

  
 

Photo courtesy of the Salvation Army, Maritime division 

 
Salvation Army recognition ceremony for Lorraine and Bill Black of the Black 
Family Foundation as naming rights to the dining room in the Halifax Centre of 
Hope were bestowed in recognition of their gift. 
 
An emerging trend includes private foundations choosing to be publicly 
recognized for their major gifts and accepting naming rights. 
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Michael Lee Chin 
Entrepreneur ~ Philanthropist 
Chancellor of Wilfred Laurier 
University 
 
Ranked as the 33rd wealthiest person in 
the country with $1.73 billion in assets by Canadian 
Business magazine’s annual poll. 
 
Michael Lee-Chin opened a new chapter of his life 
when he crossed over from the private sector to take on 
the role of institutional leader of Wilfred Laurier U. 
 
The 60 year old has an outstanding track record of 
accomplishment in building companies, making money 
and making a difference with his charitable donations.  
 
In 2003 he made a $30 million gift to the Royal Ontario 
Museum, a gift recognized with the naming of the 
Michael Lee-Chin Crystal. 
 
What’s next?  Not sure just yet. My guess is that what 
he does at Laurier will be a game changer.  
 
   

Naming Rights PH 

There are two distinct types of Naming Rights, a notion that is 
not well understood with the general public. One of your 
challenges is to educate them on the difference. 
 
Naming Rights PH stands for the naming rights bestowed 
upon a donor in recognition of their financial support. I refer to 
sponsorships with the term Naming Rights SP, more on that in 
another article.  
 
Check out the photo to your left. Now imagine this is a one of 
your properties and you want to raise funds by offering 
naming opportunities. In the section below you find have 
some suggestions for what could be on the list. 
 
Develop the list of Naming Opportunities 
 
1. Name the building. A gift to name the entire structure not 
including the grounds, roads or other spaces in the 
neighborhood. 
 
2. Naming gift to Endow the Programs within the facility. 
Canadian nonprofits are just beginning to ADD this very 
important property to their list of naming opportunities, a 
common tactic in the USA. 
 
3. Name the outside porch or the front entrance to the building. 

4. Name the stained glass windows; Name the office space or 
conference room that looks out these windows. 
 
5. Name the upstairs balcony; outdoor spaces are high profile 
and in high use, something that translates into a higher visibility 
for some of your major gift prospects. 
 
6. Name the covered entrance, high visibility factors into this 
property. 

7. Name the fence around the property. 

8. Name the gardens and other outdoor spaces. 
 
Developing the inventory is an important part of the process. 
Consider a review of your Naming Rights policies for both 
philanthropic gifts and the corporate sponsorships dollars that 
come in. 
 
Naming Rights SP 
 
Sponsorship naming rights are a commodity. The have value as a 
marketing property, something to be managed and leveraged. 
 
One of the most compelling trends I follow is the corporate creep 
into the nonprofit sector to buy up the limited number of high 
profile naming rights. Naming Rights SP is a label I came up 
with several years ago, borrow it if you like to help your 
volunteers understand the difference between the naming rights 
that are bought and those that are bestowed. 
                                                   * 
 
For more information on determining the Market Value for your 
naming opportunities please contact Terry Burton at (519) 915-
0285 or by email at tburton@diginresearch.biz 
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Major Gift to Endow the Program / School / Other 
Canadians are just beginning to adopt this strategy 

 in to their major gifts campaigns 

October 2011  
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October Major Gifts 
$1 million + 

$100 million  National 
Seymour Schulich gift to United Jewish Appeal 
Toronto ~ Schulich Leaders Scholarship 
 

$14.7 million  Halifax 
Ken Rowe gift to Dalhousie’s business school 
following his 2005 namesake gift 

 
$14 million  Toronto 
Ann Southam Estate gift to the Canadian 
Women’s Foundation  
 
$10 million  Saskatoon 
Leslie & Irene Dube gift to the University of 
Saskatchewan upgrade the health science bldg. 
 
$8 million  Montreal 
National Bank gift to the joint campaign at the 
University of Montreal Hospital / McGill Health 
Science to enhance academic research 
 
$7 million  Montreal 
Azrieli Institute for Systems named at  
Weizmann Canada 
 
$7 million  Vancouver 
Simon Fraser U names Stavros Niachos Centre 
for Hellenic Studies 
 
$5 million  Victoria 
The Sardul Gill Graduate School was named at 
the University of Victoria School of Business 

$5 million  Winnipeg 
Richardson Foundation gift to Assiniboine Park 
 
$3 million ( 3 x $1 million ) Montreal 
National Theatre School gifts from Cirque du 
Soleil + J.W. McConnell Fdn + Bell Media 

$2 million  Montreal 
Reed Family / Tenaquip Fdn gift to Montreal 
Neurological Inst. / McGill Health Sciences for 
ALS research 
 
 
                                  **** 

432  number of Major Gifts identified  
in Canada year-to-date 
  
33 number of Major Gifts of $20 million or 
more since 2007 in Canada 

 
23 the number of Major Gifts of  
$1 million or more in October 2011 
 
23  is also the largest number of gifts of 
$1 million or more publicly announced in a 
one month period for 2011 
 
                                                 …….continued 

Text Message Donations 
 
Left, right, left, left, right, right, left…… 
No it’s not a new dance step but the key strokes on a 
cell phone, a powerful trend, empowering people to 
make a difference, one text message donation at a 
time. 

There is no denying that Canada and many other countries around the 
world have embraced the colour PINK and the connection to fighting 
cancer. 
 
A Gray Line tour bus travels across Canada touting the corporate support 
for the Canadian Breast Cancer Foundation.  
 
Has the PINK colour promotion gone over the top? Maybe for some media 
types that are looking the next big thing, but what about the 117,800 
people diagnosed with new cases of cancer in Canada this year? Estimate 
provided by the Canadian Cancer Society.  
 
PINK is everywhere we look. From minor hockey league games to the 
NHL, pro football to the baseball players in the World Series, the colour 
PINK adorns equipment and uniforms everywhere, to be auctioned off and 
a part of the proceeds going to cancer research. The Regina Pats junior 
hockey team had their ice rink given a PINK makeover. Cool. 
 
Never have some many embraced ONE Colour the way people have 
rallied to support PINK.  
 
 

Ubiquitous PINK 

Photo courtesy of Wikimedia Commons  

October 2011  



 

 

4 

Issue #: [Date] Dolor Sit Amet 

October Major Gifts 
                                    continued 

$1.5  million   
Jack Leitch gift to Georgian College, 
Collingwood campus 

$1.5 million 
MacDonald Stewart Fdn to McGill for water 
resource management studies 

$1 million  
Ottawa Regional Hospital gift towards a da Vinci 
surgical robot from the Stephen Greenberg 
Family Foundation 

$1 million 
Royal Bank of Canada to Credit Valley Hospital 
names RBC Pediatric Unit 
 
$1 million 
Markham Stouffville Hospital named the  
Deborah Rotta-Loria & Family Child & 
Adolescent Day Hospital  

$1 million 
Nelly Furtado gift to Feed the Children 
 
$1 million 
A Seymour Schulich gift to Stratford Festival to 
support youth programs for four years 
 
$1 million 
Taguchi Endowed Chair in Urology at McGill 

$1 million 
Tayfour Campus named at Windsor Region 
Hospital 
 
$1 million 
Estate gift from Bluma Appel to St. Catharines 
Hospital 

$1 million 
Niagara College names the Tom Rankin 
Technology Centre 
 
************************************************** 

	  

	  

	  

	  

	  

	  

	  

	  

	  

For	  details	  about	  each	  Major	  Gift	  refer	  
to	  the	  News	  Archive	  in	  the	  Major	  Gifts	  
Resource	  Centre 

Wissam Aoun    Web Site 
Intellectual Property Lawyer  http://www.abc.com 
734 Ouellette Ave., Suite 103  (519)  997-2883 
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Major	  Gifts	  in	  Canada	  
$500,000	  to	  $25,000	  

$500,000	   SC	  Johnson	  gift	  to	  	  
Brantford	  Hospital	  	  

$500,000	   Royal	  Bank	  of	  Canada	  gift	  to	  St.	  Joseph	  Hospital,	  Hamilton	  

$500,000	   Talisman	  Energy	  gift	  to	  	  
Ducks	  Unlimited	  

$500,000	   Capilano	  University	  names	  the	  	  
Trainor	  &	  Wong	  Centre	  for	  International	  Experience	  

$475,000	   BC	  Parks	  in	  Keremeos	  gift	  of	  land	  	  
from	  Denis	  Pelletier	  

$400,000	   Cineplex	  to	  Starlight	  Children’s	  Foundation	  

$250,000	   Glenworth	  Financial	  gift	  to	  	  
Oakville	  General	  Hospital	  

$250,000	   Syncrude	  gift	  to	  	  
Stollery	  General	  Hospital	  

$200,000	   HSBC	  gift	  to	  Clean	  Air	  Champions	  

$200,000	   Shire	  Canada	  to	  	  
SickKids	  Hospital	  

$150,000	   National	  Bank	  gift	  to	  	  
Fondation	  Jean-‐Marc	  Paquette	  

$100,000	   Ron	  &	  Glenda	  Miles	  gift	  to	  	  
Thompson	  Rivers	  University	  

$100,000	   Canadian	  Tire	  gift	  to	  the	  	  
Town	  of	  Goderich	  

$100,000	   National	  Bank	  gift	  to	  	  
Mount	  Royal	  University	  

$100,000	   SiriusXM	  gift	  to	  Youth	  Instrument	  Fund	  

$50,000	   Great	  West	  Life	  /	  London	  Life	  to	  	  
Kemptville	  General	  Hospital	  

$30,000	   Cadillac	  Fairview	  gift	  to	  Moncton	  General	  Hospital	  

$30,000	   TD	  Friends	  of	  the	  Environment	  gift	  to	  Kawartha	  	  
Turtle	  Trauma	  Centre	  

$25,000	   General	  Motors	  to	  University	  of	  Waterloo,	  	  
Alternative	  Fuel	  Team	  

$25,000	  x	  4	   Four	  Windsor,	  ON	  families	  each	  with	  gift	  to	  	  
Windsor	  Regional	  Hospital	  

$25,000	   Kia	  Canada	  gift	  to	  Kids	  Safe	  Canada	  -‐	  	  
Drive	  Change	  Day	  
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In Spotlight 
 

 

In Spotlight is a NEW section to my 
monthly newsletter.  
 
You will find information about 
other major gift funding events, 
sponsorships, cause related 
marketing and more. 
 
Watch for this section to grow in the 
months ahead. 
 
Your suggestions for topics are most 
welcome. 

Terry Burton 
 
 

 

 

 

 

 

 

 

 

 

 

 
 
A	  	  $170,000	  cheque	  presentation	  at	  the	  
University	  of	  Windsor	  from	  the	  local	  Italian	  
Business	  community 
 
Photo	  by	  Nick	  Brancaccio,	  The	  Windsor	  Star 
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Market	  Intelligence	  

	  

	  
$55	  million	  
	  

	  	  
Canadian	  Breast	  Cancer	  raises	  approximately	  $55	  million	  a	  year,	  
approximately	  $4	  million	  comes	  from	  cause-‐related	  marketing	  efforts	  
of	  the	  $6	  million	  from	  corporate	  supporters;	  The	  annual	  CIBC	  Run	  for	  
the	  Cure	  the	  largest	  event	  fundraiser,	  just	  one	  part	  of	  the	  PINK	  
campaign	  going	  on	  across	  Canada	  
	  

	  
$3.5	  million	  
	  

	  
Scotiabank	  Waterfront	  Marathon	  of	  2011	  raised	  funds	  during	  this	  
year’s	  event	  going	  out	  to	  164	  charities	  in	  the	  Toronto	  area	  
	  

	  
$1.75	  million	  

	  
Raise-‐A-‐Reader	  10th	  annual	  event	  continues	  to	  grow	  in	  popularity	  as	  
funds	  go	  towards	  the	  $20	  million	  campaign	  launched	  in	  2002	  
	  

	  
$1.75	  million	  
	  

	  
Montreal’s	  30th	  anniversary	  of	  the	  Hope	  and	  Cope	  Soiree	  Fantastique	  
event	  was	  a	  fabulous	  success	  this	  year;	  chaired	  this	  year	  by	  Heleena	  
Wiltzer	  and	  Pauline	  Segel,	  for	  450	  guests	  
	  

	  
$1.2	  million	  

	  
The	  2011Bell	  Event	  held	  recently	  in	  support	  of	  CAMH	  Foundation,	  
attended	  by	  2,000	  people	  
	  
Presenting	  sponsor……….Samsung	  
Corporate	  sponsor………..BMO	  
Corporate	  sponsor………..Blackberry	  
Corporate	  sponsor………..The	  Firkin	  Group	  
Corporate	  sponsor………..Huawei	  
Corporate	  sponsor…….….VISA	  
Corporate	  sponsor….…….Resources	  Integrated	  
	  

	  
$400,000	  

	  
Canada’s	  political	  party,	  the	  NDP,	  received	  estate	  gifts	  
more	  than	  any	  other	  of	  the	  political	  parties	  in	  the	  country	  
	  

	  
$58,000	  
	  

	  
Haldimand	  Motors	  distributed	  grants	  at	  their	  14th	  annual	  Charity	  Event	  
to	  nonprofit	  groups	  and	  service	  organizations	  in	  the	  Hamilton	  area	  
	  

	  
$29,800	  

	  
Owners	  of	  the	  Kings	  Buffet	  restaurant	  chain	  made	  a	  donation	  to	  the	  
United	  Way	  offices	  in	  nine	  communities	  where	  they	  have	  locations	  
including	  Brantford,	  Cambridge,	  Guelph,	  Kitchener,	  London,	  Owen	  
Sound,	  Straford,	  St.	  Thomas	  and	  Hamilton	  
	  

	  	  
$25,000	  

	  
The	  Building	  Industry	  and	  Land	  Development	  Association	  held	  a	  
cycling	  event	  in	  support	  of	  Habitat	  for	  Humanity	  
	  

	  
$	  15,000	  

	  
The	  life	  insurance	  company	  Foresters	  set	  up	  a	  Facebook	  web	  page	  
accepting	  donations	  for	  Ronald	  McDonald	  House 
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In Spotlight 
 

 

Sponsorships come in many shapes and 
sizes, often unique to an event, a 
performance or property. 
 
Canadian nonprofits have become more 
willing to work with their business 
partners to develop  marketing 
opportunities that work for them. 
 
In the months ahead I will bring you 
those stories, those ideas and 
sponsorships that have traction with 
their communities. 
 
Sponsors want to connect with YOUR 
community. Check the photos from the 
Street to the Stars event to benefit Dan 
La Rue in Montreal. 
 

 
Photos by Cindy Boyce 
 

 

Major	  Gifts	  in	  Canada	  
Published	  monthly	  	  
by	  Terry	  Burton	  
	  
	  
Major	  Gifts	  Resource	  Centre	  
Director	  of	  Research	  &	  Member	  Services	  
	  
Web	  site:	  http://diginresearch.biz	  
	  
	  
For	  more	  information	  please	  check	  out	  the	  
web	  site	  or	  CALL	  and	  ask	  for	  Terry	  Burton	  
	  
(519)	  915-‐0285	  
	  
Email:	  	  Tburton@diginresearch.biz	  	  
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Market	  Intelligence	  

Sponsorship	  
	  

	  
Exclusive	  
Sponsor	  
	  

	  	  
RE/Max	  Calgary	  signed	  on	  as	  the	  exclusive	  sponsor	  of	  the	  
Calgary	  Flames	  Foundation’s	  for	  Life	  50	  /	  50	  draw;	  	  
	  
fund	  support	  Calgary	  Interfaith	  Food	  Bank,	  Hockey	  Fights	  Cancer,	  the	  United	  
Way,	  Calgary	  Health	  Trust,	  KidsSport	  Calgary	  /	  Hockey	  Calgary,	  	  
H.E.R.O.S.	  	  and	  others	  
	  

	  	  
Title	  Sponsor	  
	  

	  
TELUS	  support	  in	  advance	  of	  the	  Atlantic	  Maple	  Leaf	  Gala	  in	  Halifax,	  
sponsored	  The	  Art	  for	  Heroes	  Helmet	  Tour,	  traveling	  from	  Sydney	  to	  
Halifax	  from	  October	  26	  to	  November	  4	  	  
	  

	  
Title	  Sponsor	  

	  
CIBC	  Run	  for	  the	  Cure	  has	  evolved	  into	  an	  event	  with	  a	  national	  
presence	  and	  international	  identity;	  this	  year	  Team	  CIBC	  had	  over	  
13,000	  members	  participating	  ~	  approximately	  $28	  million	  raised	  	  
	  

	  
Title	  Sponsor	  
	  

	  
Sears	  Canada	  Great	  Canadian	  Run	  happened	  across	  Ontario	  with	  funds	  
going	  to	  benefit	  Pediatric	  Cancer	  care	  at	  SickKids	  Hospital	  in	  Toronto;	  
The	  event	  featured	  runs	  of	  11km	  and	  131	  km	  in	  distance,	  the	  latter	  
from	  Toronto	  to	  Collingwood;	  other	  events	  included	  a	  Squamish	  to	  
Whistler,	  BC	  and	  the	  Ottawa	  to	  Montebello	  Run;	  	  
	  
since	  2008,	  Sears	  Canada	  has	  been	  title	  sponsor	  on	  events	  that	  have	  
raised	  $4.3	  million	  for	  the	  cause	  
	  

	  
Title	  Sponsor	  
	  

	  
RBC	  Blue	  Water	  Project	  Leadership	  grants	  went	  out	  to	  21	  Canadian	  
nonprofits	  and	  9	  international	  ones	  to	  support	  environmental	  projects	  
they	  are	  working	  on	  
	  

	  
Presenting	  
Sponsor	  
	  

	  
Gildan	  Activewear	  was	  the	  presenting	  sponsor	  of	  the	  2011	  Dan	  La	  Rue	  
event	  in	  Montreal,	  corporate	  sponsors	  included:	  
Norton	  Rose	  ~	  Stikeman	  Elliott	  ~	  Deloitte	  &	  Touche	  
Ernst	  &	  Young	  ~	  The	  CSL	  Group	  Inc.	  ~	  ALDO	  ~	  AGF	  Canada	  
Power	  Corporation	  ~	  David	  Forest	  Financial	  Services	  
	  

	  
Official	  	  
Sponsor	  
	  
	  

	  
Sun	  Life	  Financial	  signed	  on	  as	  the	  Official	  Sponsor	  of	  the	  CFL	  
for	  the	  2011	  playoffs,	  a	  press	  release	  cited	  these	  comments:	  
	  
…the	  sponsorship	  deal	  also	  includes	  hosting	  rights	  at	  the	  playoff	  and	  
Grey	  Cup	  games,	  as	  well	  as	  appearances	  by	  the	  Grey	  Cup	  trophy	  at	  
Sun	  Life	  offices	  and	  charitable	  events.	  	  
	  
"The	  other	  reason	  the	  sponsorship	  was	  important	  to	  us	  is	  that	  it	  allows	  
us	  to	  involve	  our	  employees	  and	  our	  advisors	  in	  some	  of	  the	  
activities,"	  said	  De	  Paoli.	  "We're	  using	  this	  as	  a	  way	  to	  engage	  our	  
employees	  and	  bring	  some	  spirit	  to	  those	  offices."	  
	  


